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1st QUARTER  
 January 10th - March 28th 

 

Course Professor N. 
Hours 

Graduate Seminars  Patrick Behr 15 

Statistics IA Rafael Goldszmidt 30 

Qualitative Data Collection & Analysis Gregory Michener 30 

Corporate Finance Lars Norden 30 

Consumer Behavior Eduardo B. Andrade 30 

Information, Organization & Society Luiz Antonio Joia 30 
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Graduate Seminars The purpose of the Graduate Seminars Program is to stimulate high-quality discussion on ongoing 
research in the fields of interest to EBAPE. The seminars are targeted to all MSc and PhD students but outside doctoral 
students and faculty are also welcome.  

 
Statistics IA This course approaches the fundamentals of quantitative research methodology. Its main topics comprise 
correlation and causality; hypothesis testing for quantitative and qualitative response variables; ANOVA; estimation and 
inference in multiple linear regression models; assumptions of multiple regression models; moderation and mediation in 
multiple regression models.  

 
Qualitative Data Collection & Analysis This seminar offers a broad introduction to several qualitative methodologies and 
facets of qualitative research, but focuses predominantly on case-based methods. The emphasis is on preparing students 
of the social sciences to be more aware of the methodological choices they make, and to promote the use of a wide 
variety of tools to be deployed in research design, data collection and analysis, and writing. The readings are from the 
literature on political science, public administration, and business, although the lessons from each set of literature are 
universally applicable to any social science. All class information and operations – including the posting of all written 
assignments – will occur at http://michener.info/qualitative 

 
Corporate Finance This course will provide students with a thorough understanding of key aspects of corporate finance. 
After an introduction of the basic concepts, we focus on theories and empirical work on capital structure. We also cover 
topics such as corporate payout policy, financial constraints, bank loans, mergers and acquisitions and corporate 
governance. The student learns to read, understand, and critically evaluate academic articles and to derive implications 
for financial decision making in practice. 

 
Consumer Behavior The goal of this seminar is to provide you with an introduction to the main topics in consumer 
behavior. As most of you are novices in the area of consumer research, the class will be organized in a way that allows 
you to (a) get acquainted with experimental research (design and analysis), (b) gain exposure to a breadth of consumer 
behavior topics, and (c) go in depth into a topic of your choice. To achieve those goals, you will first be exposed to the 
main methodological tool used in consumer research: experimentation. That will allow you to be able to better read and 
criticize the assigned articles. Then, you will be presented with the main areas of research in consumer behavior and in 
the related basic disciplines (notably social and cognitive psychology). That will give you a view of the field, how it relates 
to psychology, and how it has developed overtime. Finally, you will have to select 1 main area of interest, further 
investigate the literature, and write 1 research proposal. The idea is to allow each of you to develop an “early expertise” 
in a specific subarea of consumer research. 

 
Information, Organization and Society The value and importance of Information and Communication Technology (ICT) 
for modern organizations and society as a whole is a recurrent theme of discussion and debate. Academics and 
practitioners have sought evidence to prove the benefits of digital transformation in the public and business 
administration arenas. In this context, investments in ICT have represented a considerable percentage of the budgets of 
organizations and governments. Indeed, private and public organizations in both developed and developing countries 
have increasingly invested in Information and Communication Technology – the private organizations to improve their 
competitiveness in the market and the public organizations to develop and deploy ICT-enabled public policies. In short, 
ICT has challenged the roots of traditional management, being this a very fact to design a new ICT-based modus-operandi 
for organizations and governments worldwide. 
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